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UCO Hundred Combines Fashion and Function 

Seattle, WA – July 21, 2016 – Heritage lighting brand UCO is expanding its collection of quality 
headlamps with a stylish new option. The Hundred combines the comfort customers expect from 
UCO with a fashionable variety of patterned headbands. This lamp offers a bold new look that is 
sure to turn heads. 
 

The Hundred features a real wood headlamp inlay, 
along with a stylized elastic headband available in 
multiple patterns, including Black Bandana and 
Northern Lights (pictured). Simple button control 
lets you easily adjust the Super Bright LED bulb 
between low, medium and high light - up to 100 
lumens. The hingeless design keeps the headlamp 
close to your forehead and reduces weight 
imbalance for a more comfortable fit, and the 
optical lens has independent articulation to direct 

light exactly where it’s needed. The Hundred has a compact and lightweight (1.8 oz.) design that 
makes it a cinch to store and transport. MSRP: $29.99 
 
The new UCO Hundred will be on display at Summer Outdoor Retailer in Salt Lake City at the 
Industrial Revolution booth #40. 
 

http://www.darbycommunications.com/
file:///C:/Users/Suzanne/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/HESUIXWS/suzanne@darbycommunications.com
http://ucogear.com/


 

FOR IMMEDIATE RELEASE 

Contact: Suzanne Hermann 

Darby Communications 

suzanne@darbycommunications.com 

828.254.0914 o 

 

Morakniv Eldris Wins Prestigious Award at Friedrichshafen 
Eldris is unanimous pick for Scandinavian Outdoor Award 

 
Seattle, WA – July 19, 2016 - Morakniv®, creator of quality Swedish knives since 1891, has 
received a top honor at the OutDoor Friedrichshafen 2016 show in Germany. A jury 
unanimously picked the Morakniv Eldris for the prestigious Scandinavian Outdoor Award in the 
Hardware category.  

The Scandinavian Outdoor Award is given to products based on 
functionality, quality, innovation, design and sustainability. The 
Eldris, a pocket size fixed blade knife, was recognized by an 
international jury of outdoor journalists for its compact shape and 
all-around convenience. The jury cited the knife’s innovative 
design, balance and durability, as well as the fact that the blade, 
materials and packaging are all locally produced in Mora, Sweden.  

“We’re extremely proud and happy that Eldris is being 
acknowledged with this award,” says Björn Åkerblom, marketing 
manager at Morakniv. “The thing that inspires us the most is we 
have designed a product that attracts a variety of users, from 
hunters to divers and climbers, to outdoor enthusiasts.” 
 
The Eldris has a 56mm long semi-matte Swedish stainless steel 

blade, and a scandi ground spine that’s compatible with a fire starter. Two different polymers 
and a grip-friendly shape make the handle durable and easy to hold. A built-in click lock 
between the sheath and handle ensures the Eldris stays safely in place when worn around the 
neck. Its small size and safe handling make Eldris a perfect choice for knife users of all 
experience levels.  
 
The Morakniv Eldris will be on display at Summer Outdoor Retailer in Salt Lake City at the 
Industrial Revolution booth #40. 
 
 

http://darbycommunications.com/
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Morakniv Introduces Its Next Generation of Knives 
Eldris and Kansbol round out stellar new collection 

 
Seattle, WA – July 11, 2016 - Morakniv®, which has been creating quality Swedish knives since 
1891, is proud to introduce a new generation of knives, expertly crafted to handle any outdoor 
task. The Eldris and Kansbol follow the Garberg in a new series named after places in and 
around Mora, Sweden that inspire the heritage brand. These highly anticipated knives are 
designed for hiking, camping, hunting or climbing, and offer the quality and versatility 

customers have come to expect from Morakniv. 

The Morakniv Eldris is a compact, fixed blade knife that fits in a 
pocket or can be hung around the neck. It has a 2mm thick, 56mm 
long semi-matte Swedish stainless steel blade, and a scandi ground 
spine that’s compatible with a fire starter. Two different polymers 
and a grip-friendly shape make the handle durable and easy to hold. 
A built-in click lock between the sheath and handle ensures the Eldris 
stays safely in place when worn around the neck. Its small size and 
safe handling make Eldris a perfect choice for knife users of all 
experience levels. MSRP: $29.99/knife; $49.99/neck-knife kit 

The Morakniv Kansbol is an update to the 
popular Morakniv 2000, and is the ultimate all-around knife. The 
2.5mm thick semi-matte Swedish stainless steel blade is profile 
shaped for added precision and the spine is ground for use with a 
fire starter. The symmetrical polymer handle enables both right and 
left hand use, while the traditional rhombus pattern provides 
exceptional grip. The optional Multi-Mount sheath takes the 
Kansbol to the next level by allowing the knife to be safely mounted 
virtually anywhere, then detached in seconds. The Kansbol 
combines the flexibility of the Eldris and the durability of the full 
tang Garberg to create the ideal tool for any situation. MSRP: 
$39.99/knife; $59.99/knife with Multi-Mouth Sheath 

http://darbycommunications.com/
file:///C:/Users/Julie/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/BLY3S6N8/suzanne@darbycommunications.com
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The new Morakniv knives will be on display at Summer Outdoor Retailer in Salt Lake City at the 
Industrial Revolution booth #40. 
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UCO Introduces Grown-Up Outdoor Lighting Collection 

Seattle, WA – July 5, 2016 – 45 years after its Original Candle Lantern hit the market, heritage 
lighting brand UCO is proud to introduce a grown-up collection of outdoor lighting accessories. 
These versatile lanterns represent a new elevated standard in outdoor lighting. The result is a 
collection of lanterns that are easy to pack, simple to place and cast a wide, adjustable dome of 
light right where you want it. 
 
UCO’s Elevated Light collection prevents the harsh glare and narrow circles of light associated 
with eye-level lighting by raising the source overhead to mimic the cozy indoors. Using the “Wrap, 

Connect, Lift” system, UCO’s new lanterns create brighter, more 
pleasing light wherever you go, from the backyard to the 
backcountry. Shock cord mounts wrap high around branches, 
bars or guy lines for a snug fit. Magnetized models connect firmly 
to hang all over your campsite, and table-top lanterns with 
extension necks lift to light up your late-night card games. 
 
UCO’s new Sitka lantern embodies the Lift line with its extendable 
arm, which raises the Super Bright LED light source from 12.5” to 
26”, increasing the lighting area by four times. Raise the 
extension arm for reduced glare and fewer shadows, or keep it 
collapsed for softer, diffused lighting. The Sitka also features an 
infinity dial for a customized glow, as well as a leather carrying 
handle.  
 
New options in the Wrap product line include the Leschi and Hyak 

lanterns, both of which collapse into flashlights and feature a patented shock cord mounting 
system. The Leschi is compact and extremely lightweight at just 1.6 oz. Its 110 lumens can project 
up to 400 feet, and one AA battery powers it for four hours. The Hyak is slightly larger and brighter 
at 180 lumens. It features four lighting modes: high, medium, low and strobe, and in an industry 
first, a can and bottle mount system that lets you snap it onto the top of your beer or soda.  
 

http://www.darbycommunications.com/
file:///C:/Users/Suzanne/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/HESUIXWS/suzanne@darbycommunications.com
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The first of four models in the Connect line is the Madrona, a super bright, 300 lumen lantern 
that includes a removable magnetic puck and 
hanging cord in the base for quick and easy 
attachment. You can place the Madrona on a 
picnic table for traditional use, or elevate it to 
hang from a tent or tree. An infinity dial allows 
for fine tuning of light output so the glow is just 
right.  
 
The new UCO lanterns will be on display at 
Summer Outdoor Retailer in Salt Lake City at 
the Industrial Revolution booth #40. 
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Intova Introduces New Marine Grade Action Cameras 
 

Seattle, WA – June 29, 2016 – Intova continues its tradition of creating innovative products for 

every adventure with the addition of two new marine grade action cameras. The X2 and HD2 

both offer high quality video and photo capabilities in a rugged and compact package. These 

cameras are the first in their class to offer a built-in 150 lumen LED light that can be used as a 

flash for still photos, or a constant light source for video. 

“These new cameras are designed to withstand the harshest conditions in and out of the 

water,” says Industrial Revolution’s director of marketing and product development, Peter 

Pontano. “Combine that with the built-in flash and you have an unparalleled opportunity to get 

crisp, high quality video and images day and night.” 

The X2 captures stunning 16 megapixel photos 

and high definition 1080p video above and below 

the waves. Waterproof up to 330 feet with a 

tough rubber armor coating, this camera is 

perfect for deep-sea dives and other marine 

adventures. Electronic red filter technology 

automatically adjusts colors in the water, and 

water repellant/anti-reflective glass keeps the 

lens free of drops so you can capture a clear shot. 

The X2 works with the Intova App, which lets you 

control most camera functions, preview live 

video and share photos and videos via email and 

social media using your phone or tablet. An included rechargeable lithium ion battery boasts 

two hours of life, ideal for any extended outing. Time lapse, burst and continuous mode 

shooting add to the total photography experience. MSRP: $349.99 

http://www.darbycommunications.com/
suzanne@darbycommunications.com
https://www.intova.net/?v=7516fd43adaa
https://www.intova.net/shop/waterproof-cameras/x2-camera/?v=7516fd43adaa


The HD2 shares several features with the X2, 

including high definition 1080p video, a 2” LCD 

screen and rechargeable lithium ion battery. The 

HD2 is also waterproof up to 330 feet, with a 

tough, polycarbonate housing that stands up to 

any environment. An included water resistant 

remote control allows you to mount the camera 

in hard to reach places and control the shot from 

afar. A removable door provides improved audio 

performance and the ability to plug in an external 

microphone or power source, and the no-fuss 

menu lets you customize the HD2’s settings with 

ease. MSRP: $249.99 

The new Intova X2 and HD2 will be on display at Summer Outdoor Retailer in Salt Lake City at 
the Industrial Revolution booth #40. 
 

https://www.intova.net/shop/waterproof-cameras/hd2-camera/?v=7516fd43adaa
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UCO Announces Revolutionary Strikable Fire Starter 
SweetFire is a greener way to light your fire 

 
Seattle, WA – June 27, 2016 - UCO, the Washington manufacturer of essential outdoor lighting 
accessories, has developed a greener way to light a fire. UCO’s SweetFire is an innovative new 
strikable fire starter made from a sugarcane by-product called bagasse. This incredible material 
produces fewer greenhouse gas emissions when burned than are absorbed by the plants while 
growing, making a completely emission-neutral cycle. 
 

“We wanted to continue UCO’s tradition 
of innovative fire starting while avoiding 
the chemicals found in so many current 
products,” says Peter Pontano, 
Industrial Revolution’s Marketing and 
Product Development Manager. “We 
were blown away when we heard about 
bagasse and wanted to find out how we 
could make this into a one-of-a-kind fire 
starter.” 
 
Bagasse is a fibrous waste product 
created during the process of extracting 

sugar from sugarcane, and is often used as a biofuel. Pontano says UCO learned about bagasse 
while researching agricultural by-products, and quickly realized they could source it locally from 
one of their existing match factories. He says SweetFire came about when they added a 
proprietary mix of vegetable-based wax to the bagasse, creating a long-lasting fire starter that’s 
eco-friendly at the same time. 
 

http://www.darbycommunications.com/
suzanne@darbycommunications.com
http://ucogear.com/


“We manufacture and sell products all over the 
globe and want to have a positive impact on the 
world in general,” says Pontano. “This product lets us 
do that by giving campers and survivalists a cleaner 
option for lighting their fires.” 
 
SweetFire features a unique point shape that allows 
it to fit snugly into a standard match box. The 
integrated match head can be ignited using the 
striking strip on the package and will burn for over 7 
minutes, ample time to get even the most stubborn 
tinder started. SweetFire will retail for $5.99 for a 
box of 20.  
 
The new UCO SweetFire will be on display at Summer Outdoor Retailer in Salt Lake City at the 
Industrial Revolution booth #40. 
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Industrial Revolution President Embarks on Retail “Go and See” Tour 
Graeme Esarey & Senior Staff Visit Retailers to Strengthen Partnerships 

 
Seattle, WA – May 6, 2016 - The senior management team at Industrial Revolution, the privately-
held Washington manufacturer and distributor of essential outdoor accessories, is undertaking a 
unique journey to better understand the current sales environment of their retailers. Graeme 
Esarey, President of Industrial Revolution, and several senior level employees have decided to 
enhance their check-ins with specialty retailers and chains by embarking on a national road trip 
to tour stores and personally meet the people selling their products. Esarey affirms these are not 
sales visits, instead the teams will be brainstorming and learning how to strengthen partnerships. 
 
“Our interests lie in learning about creative ways we can support our retailers and partner with 
them on promotions, events and cool local happenings to make more of an impact for them and 
our brands,” says Esarey.  
 

The “Go and See” Tour stems from a need to 
“go and see” retailers to gain a better 
understanding of the opportunities for 
success in each community. Industrial 
Revolution will not be contacting stores 
ahead of time in a desire to make each visit 
more organic and less staged.  By observing 
how retailers display their products and sell 
them in-store, Esarey is hoping for the chance 
to better understand the needs of each 
retailer and discuss one-on-one how they can 
assist them in selling the brands’ products.  
 
“Having senior management visiting stores 
across the country is part of our commitment 

to our retailers,” says Esarey. “These stops will enable us to do a better job for our customers, 

Adventure 16 West Los Angeles, CA 

http://www.darbycommunications.com/
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not to mention the human connections we will make with store managers in their own space. 
They have all been extremely welcoming, and there are some really good storytellers out there.” 
 
Industrial Revolution’s VP of Sales, Tom Grover, agrees that this kind of face time is vital to 
building better relationships with retailers. Grover says the tour gives the company hyperlocal 
information about what works in each area and why.  
 
“The soul of the outdoor industry lies in specialty retailers,” says Grover. “This tour gets us on 
the floor at these locations to remind us how to be relevant to our most important customer 
base – the avid outdoor enthusiast.”  
 
Jeff Anderson, a shopkeeper at 45 Degrees in Stillwater, 
Minnesota, says his recent visit with Grover was a beneficial 
experience. He says Grover stayed for over an hour touring the 
store and discussing the display and marketing of Industrial 
Revolution products. Anderson says having someone at that level 
within the company stop by the store was a pleasant surprise. 
 
“It was great to be recognized by someone in management,” says 
Anderson. “We’re proud of our store and it’s nice to show it off a 
little.” 
 
Esarey says Industrial Revolution employees visited around 90 
stores in the first quarter of 2016, covering much of the West 
Coast, British Columbia and Hawaii. Within these first months, the 
team generated a large number of ideas they can utilize in the 
future. Building upon the success of the first quarter’s visits, the 
company plans to focus on a different region of the country each 
quarter throughout the rest of the year, and this could become a 
permanent part of how they do business. 
 
 
About Industrial Revolution 
Founded in 1971 as UCO, the Original Candle Lantern company, Industrial Revolution has grown 
to become a leading manufacturer and distributor of inventive products that promote fun, safety, 
and comfort in the outdoors. In addition to UCO Headlamps, Candle Lanterns™, Stormproof 
Matches™ and portable grills, Industrial Revolution makes Intova waterproof action cameras, 
YayLabs! Ice Cream Balls and Pedco tripods and clamps. The company is also the US distributor 
of cutting-edge product lines from around the world, including Swedish Light My Fire® products 
such as the Spork and FireSteel®, and US and Canadian distributor of Sweden-based Morakniv® 
knives, as well as German-based Esbit solid fuel stoves and cookware. 

www.industrialrev.com  

Facebook: Industrial Rev  
Twitter: IndustrialRev71  

45 Degrees, Stillwater, MN 
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