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Contact your ASSEMBLY sales representative to advertise today!

> www.ASSEMBLYmag.com/ContactUs

BRAND AWARENESSBRAND AWARENESS
ASSEMBLY eMAGAZINE ADVERTISING 
ASSEMBLY is available monthly, 12x per year. Display ads, content of varied types, and 
sponsorship options are available.

eMAGAZINE SPONSORSHIPS
ASSEMBLY’s eMagazine is intuitive, personalized and modern. Readers can interact with, 
scroll through and even listen to the articles in the issue. In addition to the advertising, 
you can capitalize on this increased engagement with sponsorship options that are 
available each issue.
• eMagazine Sponsorship
• Interstitial
• Persistent Banner
• Video Page

AUTONOMOUS & ELECTRIC MOBILITY   
Autonomous & Electric Mobility is a supplement of ASSEMBLY devoted to the 
Autonomous Vehicle and the Electric Vehicle industries and the technology 
for assembling and manufacturing these technologies in the Automotive and 
Transportation, Aerospace, Agriculture, and other major sectors!
eMagazine Supplement: Available 4x per year; February, May, September, December 
eNewsletter: Available 6x per year; January, March, May, July, September, November 
Focus on: Available 4x per year; February, May, September, and December

WIRE PROCESSING
ASSEMBLY offers a Wire Processing supplement as well as a Wire Processing eNews, 
which are both targeted exclusively to buyers of wire processing equipment and related 
products. The content within the digital products will cover the latest equipment for: 
Marking, Inserting, Cutting, Joining, Stripping, Bundling, Crimping and Testing wires 
and cables of all designs and sizes.
eMagazine available 4x per year; January, April, July and October 
eNews available 4x per year; February, May, August and November

HOW-TO-GUIDE (Supplement with April Issue)
Establish your reputation as an industry expert! Share your expertise on “how-to” 
manage a specific area of product assembly more cost-effectively and profitably! Pick a 
topic of your choice. The How-to-Guide offers you a 2-page spread story opportunity that 
you control fully. You are the editor on the topic of your choice. Available in April.

eBOOK: FACTORY OF THE FUTURE
This ebook will focus on innovation and technology and will help assemblers navigate 
the brave new world of data analytics, artificial intelligence, augmented reality and other 
cutting-edge technologies. This 4 volume collection through the year is offered in March, 
June, Aug and Nov.  

WEBSITE DISPLAY ADS
Connect with industry with online ads on the ASSEMBLY website, assemblymag.com. 
Create awareness and engagement while directing viewers to your site. Options include 
standard banner ads or extra impact rich media ads. (Half-Page Ad, Supplied Video, 
Medium Rectangle, Article Sponsorship, and Wide Skyscraper)

BUYER’S GUIDE EBOOK
Professionals turn to ASSEMBLY’s online directory to source products and services; 
whether they’re planning to launch a new product line, build a new plant, undergo 
renovations, or enhance efficiencies.  Now, there’s a powerful NEW marketing tool to 
bring your sales message and product benefits to life. Your ad in the Buyer’s Guide eBook 
comes with FREE equivalent profile space for you to highlight your products, services, 
and capabilities. The Buyer’s Guide eBook will be deployed in July and October to the 
ASSEMBLY audience showcasing leading suppliers’ products and services to the industry.

TOPIC SPONSORSHIPS
On the ASSEMBLY website, ASSEMBLYmag.com, targets ads to visitors engaged with 
content around a specific topic or keyword that relates to your company and product. It is 
a perfect synergy of hitting the right audience, on the right site, when their focus is on a 
specific topic.

LEAD GENERATIONLEAD GENERATION
ACCOUNT BASED MARKETING 
Upgrade your digital product or email sponsorship by using Account-Based Marketing. Supply 
us with your prospect list or companies that you’re looking to further engage with and we will 
find those users in our database. Your co-branded message will then be sent to those specific 
companies and organizations and therefore further qualifying the leads you’ll receive. 

COST PER LEAD 
Promote your content to our 1st party-data users and receive a predetermined number of 
leads based on your lead goal or marketing budget. Lead reports are comprised of leads 
that fill out a custom form hosted on BNP’s platform. BNP-hosted, gated content (such as 
white papers or videos) will be supplied to the user after the form is completed. Campaigns 
will run for 90 days or until goal is met.

ADVANCED TARGETING
Advanced Targeting is a strategic approach that drives personalized outreach efforts to 
our audience based on their behavior, engagement, and interests. Upgrade your digital 
campaigns by reaching specific users – we’ll analyze our users’ engagement, create a 
custom segmentation based on their content consumption, and then share your sponsored 
content to this defined audience. Leads provided are actively reading content that aligns 
with your product and solution!

LEAD NURTURING
Utilizing our marketing automation and first-party data users, we can move your 
prospects to the point where they become paying customers. Leads that have been 
acquired from a lead generating product will then be served new content supplied by 
you, such as a video or whitepaper. After fulling allowing the opportunity for your lead 
to interact with your content, we’ll supply you with information on those leads so that 
appropriate action can be taken by your sales team. 

ENEWSLETTERS
A trusted resource for professionals, providing direct access to their inboxes, eNewsletters 
are an ideal place to promote products and services to drive traffic to your site, generate sales 
leads and build awareness for your brand. 

ASSEMBLY ENEWSLETTER (GENERAL TOPICS)
The ASSEMBLY eNewsletter delivers important and useful news two times per month 
to engineers and managers responsible for productive and profitable assembly 
operations. It is the ideal place to promote a specific product, prompt readers to 
connect to your website, offer your most recent white paper, and invite prospects to 
workshops or seminars. 

INDUSTRY NEWS
Advertise in our industry focused eNewsletter. Each will cover news, analysis, 
products, and more from a specific industry sector. Limited sponsorships available. 
Deployed 1x per month. (generates leads)

PRODUCT NEWS
Advertise in our product focused eNewsletter. Each will cover news, analysis,   
products, and more from a specific product sector. Limited sponsorships   
available. Deployed 1x/month. (generates leads)

ONLINE RETARGETING
Expand your impressions and reach our website visitors as they move around the web! 
Retargeting tracks our website browsers and then displays your ads to them as they travel 
to other websites. 300,000 or more impressions guaranteed!

SOCIAL MEDIA
Broadcast your company’s message to our brand’s entire social media base. We offer a 
number of opportunities for audience engagement through Facebook, Twitter, and LinkedIn.

CLASSIFIEDS
Classified ads offer a simple way to promote your product and brand when you’re on a 
budget. Classifieds can help with selling equipment, products, and services, announcing 
business opportunities, hiring expert employees and more. New classified options include 
presence in the eMagazine and also on the website.



P R O D U C T  M E N U

Contact your ASSEMBLY sales representative to advertise today!

> www.ASSEMBLYmag.com/ContactUs

LEAD GENERATION LEAD GENERATION (CONTINUED)(CONTINUED)

DRIVE
This program is an ideal solution for businesses looking to increase web traffic and 
added exposure. Allow us to take the marketing wheel driving your target audience to 
your website, microsite, or landing page. Using multiple channels, which may include 
emails, web ads, and social media post, we’ll deliver a predetermined amount of clicks 
to a defined URL.

DRIP
Drip Marketing allows your content to be presented to the customer over a longer 
period of time to ensure that your messaging gets in front of your target audience. 
Enhance your sponsored email campaign by having this message sent in multiple 
deployments to help increase visibility with your product/service. 

EBOOKS
Receive qualified leads through a co-branded eBook, a collection of topic-centric articles 
packaged together in a downloadable digital media format. Each eBook includes new or 
repurposed articles and may be supported by content from one to three sponsors. 

PROGRAMMATIC
Programmatic Direct enables you to serve ads to your target audience with premium 
inventory directly from ASSEMBLY or our broader manufacturing  audiences using your 
demand side platform (DSP). We provide you with a Deal ID that gives you access to the 
impressions defined in the buy. Get started by choosing your budget, ad positions, and 
flight dates using our premium inventory.

WEBINAR AND ONLINE EVENTS
Webinars are a great way to showcase your thought-leadership and expertise on industry 
related topics - giving attendees the information they need all while you collect leads! 
Webinar types include those featuring editorial or sponsored content, moderated by our 
editors or by you the sponsor, and even those that offer CE credits to attendees. 
• ASSEMBLY Webinar Series: Multi-Sponsor available with 5 spots
• Share great content and build LEADS

CUSTOM ENEWS
Custom eNewsletters help you market your own content; or, send readers an eNewsletter 
containing a brief description of your eBook, white paper, or digital supplement, 
providing direct access to your content. All Custom eNewsletters are co-branded with our 
eMagazine to increase deliverability, views, and clicks.

EBLAST
Reach our engaged and targeted audience with one of our many email marketing solutions! 
Highlight a new product, your upcoming webinar, a newly created video, and more.

MUST SEE EBLAST2

Showcase your company’s products and/or services with a dedicated Must See eBlast 
targeting industry professionals.

SNEAK PEEK EBLAST1

Sponsor an upcoming ASSEMBLY’s editorial eMagazine with a Sneak Peek eBlast, 
showcasing your ads to help maximize visibility with our audience. Sneak Peeks 
include a link to the upcoming article on the ASSEMBLY’s  website, and the content is 
all coming from ASSEMBLY.

EVENT OR WEBINAR SPOTLIGHT EBLAST1

Showcase your upcoming event or webinar with our Event/Webinar eBlast. Align 
your content with ASSEMBLY content to encourage attendance and registration.

FOCUS ON EBLAST1

Position your company as a thought leader and showcase articles on one specific industry 
topic with a Focus On eBlast. Focus On eBlasts allow you to place your ad among our 
trusted editorial content. (Medical, Aerospace, Automotive, Welding) (generate leads)

WHITE PAPER EBLAST1

Include your relevant white paper or case study in our White Paper eBlasts to highlight 
your company’s products and services along some content from ASSEMBLY.  The white 
paper can link back assemblymag.com or your company’s website.

MUST VISIT EBLAST2

Must Visit eBlasts preview a particular trade show’s exhibitor and/or sponsors to encourage 
booth visits and runs together with some of our ASSEMBLY content. Gain additional traffic 
to your booth or company website by sponsoring a Must Visit eBlast today!

POST SHOW EBLAST1

Catch the attention of those unable to attend a show with a Post Show eBlast. This 
eBlast features highlights from a show that has already taken place for additional 
brand awareness.

COMPANY CONTENT EBLAST2

Tell your brand’s story with this unique eBlast that contains all of your own content 
and ads, with no mention of ASSEMBLY. Place your content in front of our audience 
with these Third Party eBlasts.

SPONSORED EBOOK EBLAST1

A sponsored eBook features a case study, eMagazine and/or featured articles 
with sponsored content that is housed on assemblymag.com in conjunction with 
ASSEMBLY’s content. Position yourself as a thought leader in the industry with an 
eBook eBlast.

VIDEO SPOTLIGHT EBLAST1

A Video Spotlight is a great way to showcase your own video(s). This eBlast also 
includes your company logo, headline and 50-word description for increased brand 
exposure that runs alongside some content from ASSEMBLY.

VIDEO BOOTH TOUR EBLAST1

A Video Booth Tour eBlast showcases videos from your booth(s) at an event 
showcasing your products or product demonstrations. These videos can be of 
products that will be introduced at upcoming shows or after a show has already taken 
place and will be placed beside some of ASSEMBLY’s content.
1 Can be exclusive or Multi-Sponsored    •    2 Exclusive Only    •    3 Multi-Sponsored Only

CONTENT MARKETINGCONTENT MARKETING
VIDEOS
We produce high quality, professional videos and devise a customized marketing strategy 
to get your video message in front of thousands of qualified buyers via eNewsletters, 
Social Media, Brand Websites, and eMagazines. Video options include Case Study, Product 
Demo/How-To, Booth/Event Coverage and more.

PODCAST
Podcasts provide educational and promotional information to industry professionals 
through short audio presentations. Sponsor an editorial podcast or an exclusive, custom 
podcast to allow industry professionals to hear directly from you with email and website 
promotion included.

INFOCENTERS
A full content driven package of web presence, custom eblasts, and promotional support 
all in one. Take content marketing to a new level with an InfoCenter, a full-feature, 
topic-centric, exclusively sponsored microsite called an InfoCenter. Combine valuable 
content, supplied by you, run alongside our editorial, and your company name becomes 
synonymous with whatever topic you choose.

PRODUCT SHOWCASE
Product Spotlights are available monthly in our eMagazine. You’ll gain visibility with online 
links to your website and contact’s e-mail address.
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CONTENT MARKETING CONTENT MARKETING (CONTINUED)(CONTINUED)

NATIVE ADVERTISING
Build thought leadership for your brand! Publish your high quality, non-commercial content 
alongside our trusted editorial online, in our eNewsletter and on our social media. Your 
editorial labeled as “Sponsored Content” will be promoted on our website, eNewsletters 
and through our social media channels. [Ask about our Content Marketing Bundle]
• Website Content Page for 6 Months (includes your ads)
• Featured on ASSEMBLY’s Home Page & ROS (one month)
• eNewsletter Content Box Ad (leads available)
• Social Media Promotion (NATIVE 3 month Bundle package available)

ARTICLES
We can help you create industry-relevant assets, including articles, so you can stand out 
from the competition and establish your company as a voice of authority through your 
marketing. This valuable content can be generated with your timeline in mind, equipping 
your company with the editorial and publishing resources needed so you can continue to 
do what you do best.

CONTENT AS A SERVICE (CAAS)
ASSEMBLY can help you create fresh, industry-relevant assets such as articles, white 
papers, case studies and more for all of your marketing needs. This valuable content can 
be generated with your timeline in mind, equipping your company with the editorial and 
publishing resources needed so you can continue to do what you do best.

INTERACTIVE DIGITAL DEPLOYMENTS
Unlike traditional press releases, Interactive Digital Deployments fuse the creative 
and storytelling aspects of advertising in an engaging, interactive experience that is 
promoted to a targeted email list of industry professionals. 
They include:
• Interactive Product Spotlights (IPS)
• Editorial Infographics
• Conversion Infographics

ASSEMBLY SPECIAL OFFERINGSASSEMBLY SPECIAL OFFERINGS  

JANUARY 
Buy one ad, get another January ad for free

LEAD ADVANTAGE
Receive quality leads guaranteed! Key decision makers reveal purchasing plans for 
assembly-related products and services over the next 6-12 months. (April, July, October)

CORPORATE PROFILE
This special section is devoted to giving you the space to tell the industry who you are, 
what you do and how you do it. (December)

BONUS CASE HISTORY
When something good happens, wouldn’t you like to be able to share it? Now you can! 
ASSEMBLY gives you space to present your success story and write it in your own words.
(February, May, August, November)

AD SCORE READERSHIP RESEARCH STUDY
(May)

PRODUCT PROFILE
Advertise in the June issue and receive a 1/2 page 
Product Profile in the June issue.

CLEARSEAS 
Need marketing research for more informed decision making? Contact your industry-focused 
market research partner today to gain insights into your complex business questions.

Clear Seas Research
248-786-1619   •   info@clearseasresearch.com   •   clearseasresearch.com

MYCLEAROPINION PANEL 
Need high quality B2B research respondents? myCLEARopinion Panel specializes in 
B2B skilled industry sample, providing access to executives, decision makers, and 
experienced industry professionals.

myCLEARopinion Panel
248-633-4930   •   info@myclearopinion.com   •   myclearopinionpanel.com

EDITORIAL REPRINTS
Complement your sales or marketing promotions with reprints. If your company has been 
featured in a recent article, don’t miss the opportunity to put a reprint to work for you.

THE ASSEMBLY SHOW OFFERINGSTHE ASSEMBLY SHOW OFFERINGS
ASSEMBLY SHOW TIMES 
The ASSEMBLY Show Times gives real-time  
news about the industry.
• What’s new in assembly
• Technology trends
• New products/services announcements
• Interviews with keynote speakers
• Taste of Rosemont preview
• Articles previewing the show
• And BOOTH PREVIEWS
• Every attendee receives a Show Times at registration

THE ASSEMBLY SHOW TOUR GUIDE
The ASSEMBLY Show Tour Guide is deployed with the September issue to ASSEMBLY’s 
entire subscriber base. The Show Tour Guide will give you a way to share your booth with 
those that aren’t able to attend the Show. Tell subscribers about your new products, 
technologies, services and anything else you’ll be featuring at your booth.

THE ASSEMBLY SHOW TRIPLE-PLAY PACKAGE 
EXHIBITORS: Qualify for the Triple-Play Show Package by advertising in:
• September (Pre-Show Issue), October (Show Issue), December (Post-Show Issue)
And receive:
• FREE ad in Show Program
• FREE Premium Listing in Show Program and mobile app
• FREE product release in October’s special show section
• FREE logo mentions in the September & October eNewsletters highlighting your   

     participation in the show
Plus: Add an ad in The ASSEMBLY Show Times and receive a 50% discount on that ad.

THE ASSEMBLY SHOW PROGRAM
Every attendee receives a Show Program at registration. It’s the attendees’ gateway to 
your booth!
EXHIBITORS: Reach show attendees with an ad in The ASSEMBLY Show Program.

ADDITIONAL SERVICESADDITIONAL SERVICES

Bill DeYoe
Publisher
109 Willow Springs Trail
Mt. Holly, NC 28210
Office: 704-822-6434  Fax: 704-822-6834
deyoeb@bnpmedia.com

George M. Misko
Mid Atlantic Regional Sales Manager
3817 Timothy Lane
Bethlehem, PA 18020
Office: 610-867-4924  Mobile: 610-390-6566 
miskog@bnpmedia.com

Tina Vulgaris
Midwest and West
Office: 847-405-4070  Fax: 248-786-1443
vulgarist@bnpmedia.com 


